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Respondents
This year’s survey had a 20% increase in participation:

417/859 = 49% (2015-2016)
541/934 = 58% (2016-2017)

0

100

200

300

400

500

600

2015-2016 2016-2017

Student Respondents

Students

Presenter
Presentation Notes
2014-2015 = 29%  In two years, participation rates have increased 29%. 



Respondents by College and Status
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Arts & Sciences – 1% increase
Bus. & Prof. Studies – 1% increase
Ed. & Human Sciences – 3% increase
Nursing & SLP – 5% decrease

Residence Hall – 1% decrease
Commuter – 3% decrease
Off Campus/Online – 3% decrease



Demographics of Respondents

• 95% Full-Time Hours – 1% decrease from last year
• 82% Bachelor’s Degree – 4% decrease from last year
• 12% Master’s Degree – 5% increase from last year
• 87% Female – 2% increase from last year
• 75% Transfer – Same
• 45% Non-Traditional (ages > 25) – 2% less than last year 
• 37% Minority – 1% more than last year
• 34% Married – Same
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Non-Traditional in 2014-2015 was 62%. That’s a 17% decrease in two years. 

Of those transfer students – 83% came from 2 year institutions.




Reasons for Choosing MUW

• Good Academic Standing – 28% (Same) 
• Nearby Location – 15% (4% increase)
• Offered the Program I wanted – 13% (5% decrease)
• Low Cost of Attending – 12% (2% increase)
• Online Class Availability – 11% (1% increase)
• Size of the University – 5% (1% decrease)
• Offered Financial Support – 5% (1% decrease)

Presenter
Presentation Notes
While good academic standing is a top reason for choosing the W, it is apparent that its location is a big seller. 

*For both this year and last year, no one selected that they chose the W because of the “advice of high school staff.”

Open-Ended Notes – affordable online degree from an accredited university; good experiences with staff and faculty; positive word-of-mouth from friends and relatives; low-cost in general, academic programs’ reputation



Results of “MUW’s Contribution to your…”

Personal 
• Intellectual Growth – 94%
• Preparation for Further Education – 91%
• General Knowledge of Different Areas of 

Study – 90%
• Leadership Development – 89%
• Preparation for Employment - 87%
• Interpersonal (social) Skills – 86%
• Exposure to Art, Literature, Music, Drama, 

and other Cultural Events – 77%
• Involvement in Community Service – 75%

General Education
• Written Communication Skills – 91%
• Oral Communication Skills – 89%
• Awareness of other Philosophies, 

Cultures, and Ways of Life – 86%
• Technology Skills – 85%
• Understanding of the Scientific 

Method – 82%
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These values are the combination of both Excellent and Good ratings.

Intellectual Growth – 2% decrease
Preparation for Further Education – Same
General Knowledge of Different Areas of Study – 4% increase
Leadership Development – 3% increase
Preparation for Employment -  3% increase
Interpersonal (social) Skills – Same
Exposure to Art, Literature, Music, Drama, and other Cultural Events – 6% increase
Involvement in Community Service – 3% increase

Written Communication Skills – Same
Oral Communication Skills – 1% increase
Awareness of other Philosophies, Cultures, and Ways of Life – 2% increase
Technology Skills – 3% increase
Understanding of the Scientific Method – Same

There will be a question added to the survey to address Gen Ed Goal 5.a. Life-long Learning.



Results of “MUW’s Effectiveness in providing…”

Lowest Ratings (combined Fair and Poor ratings)
• Food Service on Campus – 26% (3% increase)
• Services for Commuter Students (awareness of campus events, 

lounges, etc.) – 18% (2% decrease)
• Awareness of Global Issues – 16% (1% decrease)
• Awareness of National Issues – 15% (1% decrease)
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There was improvement made regarding the last three; however, there was an increase in the Fair and Poor rating for food services.
	Food Service Rating for 2014-2015 was 19% - that’s a 7% increase in the Fair and Poor ratings. 
	82/249 (33%) of Commuters rated Food Service Fair and Poor.
	30/59 (51%) of Residence Hall Students rated Food Service Fair and Poor.
	
Only items with a 15% or higher rating is listed. Listed below are the other items that have a 10 – 15% Fair/Poor Rating. You may want to look at the report for particulars. 

Quality of instruction in online courses compared to traditional classroom setting – 11% (1% decrease; improvement)
Undergraduate research opportunities – 14% (Same)
Service learning (applied class content to identified community problems) – 11% (2% decrease; improvement)
Opportunities for practical experience (internships, externships, practicums, study abroad, etc.) – 12% (2% increase)
Academic Advising – 11% (1% increase)
Career services – 14% (Same)
Counseling services – 14% (4% increase)
Academic support services (e.g. math, reading, and writing labs; tutorial support; and remedial courses) – 11% (2% increase)
Campus sponsored recreational activities – 10% (2% increase)
Library collections – 12% (2% decrease; improvement)






Satisfaction Levels

• 93% Satisfied with Quality of Academic Experience
• 87% Satisfied with Quality of Student Services Provided
• Also, 93% of participants stated that MUW provided an 

Excellent/Good overall collegiate experience. 
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Presentation Notes
Quality of Academic Experience – 1% decrease
Quality of Student Services Provided – Same
Overall Collegiate Experience - Same



FYI for Non-Academic Units

“Were you aware of any of these programs/centers at MUW and 
the services they provide (mark all that apply)?”

• Student Success Center – 78%
• Counseling Center – 74%
• Career Center – 60%
• Study Abroad – 49%
• Center for Creative Learning – 47%
• Diversity Education & Programs – 24%
• Center for Women’s Research and Public Policy – 19%
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Student Success Center – 78% (5% increase)
Counseling Center – 74% (1% increase)
Career Center – 60% (2% decrease)
Study Abroad – 49% (5% increase)
Center for Creative Learning – 47% (5% increase)
Diversity Education & Programs – 24% (1% decrease)
Center for Women’s Research and Public Policy – 19% (3% decrease)




Closing Remarks

Please contact Elizabeth Carter by email or phone if you have any 
questions or particular report requests. 
eecarter@muw.edu or 662-241-6143

mailto:eecarter@muw.edu
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